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Exceptional patented solution:
Aisti® Acoustic Tile 

Natural High-Performing Competitive pricing

• Made of wood fibres
• Low carbon footprint
• Core material easily 

recyclable
• No plastic binders in 

core material
• No skin irritation
• Doesn't smell

• Absorption class A
• Fire retardancy    

B-s1, d0
• M1 & French VOC A+
• Compatible with 

existing t-grid 
systems

• Can carry it's own 
weight

• Material is patented

• Comparable with the 
mineral wool 
acoustic products

• No green premium

Aisti manufactures the world’s first natural, high-performing and low-cost 
acoustic tiles from wood fibres.

It is a perfect alternative to excisting mineral wool panel with the similar
technical properties and still meets sustainability, performance and 
affordability requirements seamlessly. 



AISTI GLASS WOOL ROCK WOOL PLASTERBOARD ALUMINIUM PLASTIC PET CEMENT WOOD 
WOOL PULP CORK

LOW PRICE

SOUND 
ABSORPTION

FIRE CLASS B-s1, d0 
or higher

BENDING 
STRENGHT

VOC EMISSIONS

CARBON NEUTRAL 

PLASTIC FREE

EASY TO RECYCLE

NO IRRITATING 
FIBERS

Competitive Advantage Compared



Markets for Aisti®
Acoustic Tiles

Aisti has already signed 
off-take agreements 
with a total value of

€48 M

Market area Total available 
market

Serviceable 
obtainable market

Nordics €300 M €90 M
30  % 

Europe €3 B €750 M
25%

Global €10 B €1,5 B
15%



Globalization plan
• The first commercial factory is built in Finland 

with an initial annual capacity of 2.5 million 
m2.. The capacity of the first factory will be 
doubled to 5 million m2

• The second factory will be located in Central 
Europe with an initial annual capacity of 10 
million m2

• Aisti aims at building production capacity in 
all main market areas where the demand of 
building materials is growing the fastest– 
North America, Middle East and Asia

• Aisti targets to gain 15 % of the global market 
of acoustic tiles

• Other applications (insulation material, 
package cushioning, etc.) will be added into 
our product portfolio with much higher 
market potential.



Let’s build together a
safe and sound future for 
people and the 
environment.

Contact us:

Mikko Paananen 

CEO / Founder 

mikko@aisti.com

+358 44 577 4805

Suvi Sell

CFO

suvi@aisti.com

+358 40 821 1276

Antti Fredrikson

COO / Founder

antti@aisti.com

+358 44 7762770

mailto:mikko@aisti.com
mailto:suvi@aisti.com
mailto:antti@aisti.com


• The company was born out of the construction 
industry's need to develop sustainable materials 
at affordable prices.

• The company is funded by Voima Ventures, 
Maki.vc, and the Valve Ventures consortium, 
alongside private investors. 

• Part of the funding includes non-equity 
financing, including a €5 million loan from Norion 
Bank and €7 million public grant from the South 
Savo ELY Centre as well as a €8,5 million capital 
loan from the Finnish Climate Fund. Also, 
Finnvera supported the round, contributing to its 
successful completion.

• Aisti has built a small-scale R&D center and 
produced acoustic tiles for customers.

• Team’s skills and expertise covers acoustics, 
manufacturing technology, raw materials, 
branding, marketing, financing, technical sales, 
investment projects

Aisti Our Exceptional Team

Antti Burakoff

Project Director

Juha Houni

R&D Engineer

Mikko Paananen

CEO / Founder
Suvi Sell

CFO

Petri Jetsu

CTO / Founder

Antti Fredrikson

COO / Founder

Heidi Luck

CBMO

Jouni Mehto

Senior R&D Engineer
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Liisa Salonen
Marketing & 

Communication 
Manager

Janne Pajakoski
Automation & 

Instrumentation 
Manager

  

Henri Siltanen

R&D Engineer
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Sales Manager
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In acoustics there has not been
a product combining:

Until now

Natural (from wood fibre)
High-Performance
Low-Cost



Aisti’s competitive advantages

Fulfills the highest fire safety 
requirements obtainable for natural 
materials (Euroclass B-s1, d0). 
Fulfills the highest requirements for 
sound absorption (Class A).

Safe and sound

Natural products from wood fibre at 
a conscious price. Lower life cycle 
cost than with  existing products.

Cost-efficient 

The same dimensions and 
installation process as the currently 
existing products.

Easy to install

Low VOC emissions.
No irritating fibers. 
Clean indoor climate. 

Promotes wellbeing

Our core material is recyclable. 
Our tiles are commodity at the end 
of their life cycle. 

Recyclable 

Natural wood fibers. 0% plastics 
binders. The amount of 
sequestered carbon in the product 
is higher than the lifetime carbon 
footprint.
 

Natural 

Aisti has an opportunity to become a global market leader in sustainable acoustic materials. 



• Increasing demand for natural construction materials 
supported by environmental legislation and growing 
climate awareness

• Highly consolidated acoustic tile market: only 4 players 
globally in lower price category acoustic tiles with 
sound absorption class A 

• No alternative sustainable solutions at the moment

• Global market size is ca. €10 billion

• Aisti has already signed off-take agreements with a 
total value of €48 M

Market highlights Company highlights

• Unique know-how in foam forming process

• Unique products based on renewable wood 
fibres 

• Core material is recyclable material; meets all 
circular economy standards

• ​Technology is easily scalable​

• Material patent granted

Read more
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• Aisti manufactures the world’s first low-cost, fire-retardant 

and natural acoustic tiles from wood fibres.

• Our patented solution can reduce the carbon emissions of 

suspended acoustic ceiling tiles by 50-80%, outperforming 

non-renewable alternatives in the market.

• ​Fulfils the buying criteria and minimum legal requirements 
for acoustic tiles in public buildings: 
⚬ Sound absorption class A
⚬ Fire-retardancy: Euroclass B-s1, d0
⚬ Can carry its own weight
⚬ Low VOC emissions (M1 / French A+)
⚬ Competitive pricing

• Is an attractive alternative for the existing mineral wool 

panels with the same technical properties and still meets 

sustainability and affordability requirements seamlessly. 

Product highlights

• Foam forming technology developed by Aisti enables 
the production of low-density fiberboards from 
cellulose fibers without any synthetic binders

• Foam forming technology enables cost-effective 
manufacturing in large volumes

• Aisti has a material patent to cover ultralow density 
fire-retardant foam material produced of cellulose 
fibers.

Technology highlights

Read more
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